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HRH Prince Sultan to deliver keynote as Kingdom seen as potential bright spot amid global downturn
Inaugural Saudi Arabia Summit to open leading hotel investment conference 
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Dubai, March 2009: Amid the global meltdown, smart investors have their sights set on Saudi Arabia and have earmarked the Kingdom as the next potential bright spot for tourism, according to Jonathan Worsley, co-organiser of the Arabian Hotel Investment Conference (AHIC), now in its fifth year. 
He said that a high profile delegation from Saudi Arabia will put forward the case for investment in the country’s tourism & hospitality industry at the upcoming Arabian Hotel Investment Conference (May 2-4, 2009). They will outline the government commitment to boosting the tourism and leisure sector; profile the opportunities, for the private sector. They will also address any challenges as well as the challenges, for the private sector.

“The launch of the Saudi Summit at AHIC is timely given the global scenario. The current situation has caused many to rethink their tourism & hospitality investment strategies as former hotspots go in to meltdown,” Worsley said.  

“What we are seeing in Saudi Arabia is a continued investment in the requisite infrastructure to develop and maintain a healthy hospitality sector, from new airlines, to a rail network, and to a plethora of accommodation options.”

Keynote speaker of the key opening session at AHIC’s Summit on Saudi Arabia, President and Chairman of the board for the Saudi Commission for Tourism & Antiquities, HRH Prince Sultan bin Salman bin Abdulaziz Al-Saud, said the remit for SCTA is to train and create jobs, oversee the hotel and travel trade sector, as well as build on the Kingdom’s heritage. He said that a five-year strategic plan is guiding this development.

“Our aim is to reawaken our culture, not to open the floodgates for unrestricted tourism,” he said.  “Our mandate is to ensure that tourism adds value to our culture, our society, to our economy, and to the visitor.” 
With the easing of restrictions on tourism visas, plus government incentives and investment opportunities, HRH Prince Sultan said SCTA's efforts and programmes are aimed at developing local tourism.He said that a service sector is being created from the ground-up to  cater to not only Umrah, Pilgrim and overseas tourists, but also domestic travel, meetings and events. 
Worsley pointed to Vision 2020 document outlining national development strategies that predicts more that 43 million visitors will travel through the Kingdom by that year. Currently, STR Global statistics for 2008 demonstrate that Saudi cities, though not hitting the dizzy heights of other regional gateways, are maintaining a healthy increase in revenues.

Last year, Jeddah with 71.5 per cent average occupancy saw an increase in revPAR of 27.7 per cent to US$114 with an average room rate of $159, while Riyadh had a similar occupancy figure with average rate of $244 and revPAR of $175, up 25.3 per cent.

To support the new leisure market, the Saudi Council of Ministers has approved plans for a number of major tourism projects on the Red Sea coast and elsewhere, while many global hotel groups have announced plans for expansion in Saudi Arabia.
Identifying a need for both additional deluxe rooms and budget accommodation to cater to the expected burgeoning of the mid-range travel market, Hilton Hotels has recently announced an agreement to develop 13 Hilton Garden Inn properties with 2,500 rooms, starting this year in Riyadh, and is also looking to bring in its upscale Conrad brand.

According to Jean-Paul Herzog, Hilton President, Middle East and Africa, the Group is paying special attention to the needs of Saudi Arabia to ensure development projects were in sync with the Kingdom’s tourism ambitions: “Our immediate expansion plans in the Kingdom will drive the presence of our core Hilton brand and luxury brands The Waldorf Astoria and Conrad, but we are also identifying opportunities for Doubletree by Hilton, as well as Hilton Garden Inn,” he said.

“We strongly believe a market as expansive and diverse as Saudi Arabia has room for all service points.”

Worsley stressed that while the development pipeline underway was healthy, there were many more opportunities, particularly related to government mega projects: “We expect a huge level of interest in the inaugural Saudi Summit at AHIC,” he said.

“For many, Saudi Arabia is largely unknown, and the Summit will set the stage for potential investors and developers to learn more about of this vast market.”
The 2009 conference includes networking receptions, plus a world-class speaking faculty including HE Abdullah M. Ruhaimy, President, The General Authority for Civil Aviation (GACA) Saudi Arabia; Dr. Henry Azzam, CEO Middle East & North Africa, Deutsche Bank AG; Paul Griffiths, Chief  Executive Officer, Dubai Airports; Sarmad Zok, Chief Executive Officer of Kingdom Hotel Investments; Sami Alhokair, Chairman & Founder, Fawaz Alhokair Group; John Defterios, Host, CNN Marketplace Middle East and Gerald Lawless, Executive Chairman, Jumeirah Group among others. 

The Arabian Hotel Investment Conference is organised by Bench Events and MEED Events. Details can be found on www.arabianconference.com.   
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Media Enquiries to Strategic Solutions: 

susan@strategicsolutionsonline.com  tel +97150 6556126

sarah@strategicsolutionsonline.com tel +97150 9803810

Platinum sponsors Ministry of Brazil, Saudi Commission for Tourism and Antiquities (SCTA), Sovereign Hospitality Holdings, The Rezidor Hotel Group and Wyndham Worldwide.  

Emerald sponsors Accor Hospitality, The Address Hotels and Resorts, Middle East, ESPA International UK, Hilton Hotels, InterContinental Hotels Group, Jones Lang LaSalle Hotels, Jumeirah Group

 

Gold sponsors Aldar Hotels & Hospitality, Almulla Hospitality, Arabian Travel Market, Corinthia Hotels, Davis Langdon, Deloitte & Touche (M.E.), Fairmont Raffles Hotels International , Golden Tulip MENA, Hamilton Hotel Partners, Hodema, Horwath HTL, HVS, IBAHN, Jebel Ali International Hotels, King Sturge, Langham Hotels International, Layia Hospitality, Molinaro Koger, Mövenpick Hotels & Resorts, OBM International, Rotana, Shaza Hotels, Starwood Hotels & Resorts Worldwide Inc, Strategic Solutions, Taj Hotel Resorts & Palaces, TRI Hospitality Consulting, Vision Overseas Holdings, WATG.

Best Hotel Staff Accommodation Award Sponsor Gulf Housing Solutions

Media partners ATM, BTN, Destinations of the World News, Hospitality News Magazine, Hospitality-Interiors.com, Hospitality.net.org, Hotelier Middle East, HotelNewsNow.com, Hotel Analyst, Hotelier Middle East, Institutional Investor, Sleeper, The Times Middle East and TTN.

 

International Broadcast Partner CNN

Official Arabic Speaking Broadcaster CNBC

Official Online Media Sponsor – AME Info
Supporters Bang & Olufson, Cornell University School of Hotel Administration, Dubai Convention Bureau, The Emirates Academy of Hospitality Management, IH&RA, International Tourism Partnership (ITP), Villeroy & Boch, WTTC.

Notes to Editors: 

About the organisers:

Bench Events

As organisers of top conferences for the hotel and investment industry, Bench Events is a growing entity which currently hosts hotel investment conferences in Berlin, Dubai and Moscow in partnership with other leading providers. Jonathan Worsley, Chairman of Bench Events is one of the organisers and founders of the International Hotel Investment Forum held each year in Berlin. In 2005, he was responsible for launching the successful Arabian Hotel Investment Conference in Dubai and in 2008, hosted the Russia & CIS Hotel Investment Conference in Moscow. Worsley sits as an advisor to the World Travel & Tourism Council which represents many of the leading companies operating worldwide in the travel and tourism industry. He is also a shareholder and board director of STR Global which is the new entity for global benchmarking outside North America following the merger of The Bench, Smith Travel Research and Deloitte’s Hotel Benchmark. 

www.benchevents.com
For further information on speakers/sponsors please contact: 

Gillian Powell

Tel: +44 208 297 2053 
Email: gillian.powell@benchevents.com
Jennifer Pettinger

Tel: +971 (0) 442 17129 
Email: jennifer.pettinger@benchevents.com
MEED

MEED is internationally recognised as providing essential business intelligence for anyone doing business in, or with, the Middle East and North Africa. With journalists and contacts across the entire Middle East and North Africa region, MEED provides reliable, up-to-date business news, analysis and data in both print and online. MEED attracts customers from across 78 countries worldwide.

www.meed.com 

www.meedprojects.com  

For further information on marketing/logistics please contact:

Diana Gregory



Dee Booth

Tel: +971 (0) 4 375-7987


Tel: +971 (0) 4 433 5187

Email: diana.gregory@meed-dubai.com     Email: dee.booth@meed-dubai.com 

Pipeline Developments in Saudi Arabia include: 


Accor to double its inventory to 20 hotels with 5,500 rooms by 2010


Marriott is to expand from three to 13 properties by 2013 bringing in Ritz-Carlton, Marriott Executive Apartments and Courtyards by Marriott


Starwood announced that its Aloft brand will debut in Riyadh in 2011 


Four Points will launch in Jeddah and Dhahran


InterContinental Group to boost its presence with 12 Holiday Inn Express properties


Kempinski and Rocco Forte Collection in Jeddah


Fairmont properties in Makkah


Hyatt Hotel in Jeddah


Rezidor’s Park Inn in Riyadh and Al Khobar 
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